THE ROLLING STONES
It’s only rock and roll, but they like it. Legendary and awardwinning rock band The Rolling Stones continue to excite longtime
fans while getting the attention of younger generations along the
way. The Stones never disappoint audiences during live
performances. As the band dances, performs, and interacts with
the fans, special effects further amplify hit songs, transforming the
lyrics and music into a production that sends chills through every
audience.
This summer (Aug. 22, 2019), the Stones will play the Rose Bowl
in Pasadena, CA as part of the band’s NoFilter world tour.
Media Partners: The Los Angeles Times & KLOS radio (95.5 FM)

SPONSORSHIP OPPORTUNITY

AUDIENCE DEMOGRAPHICS
Expected Audience Attendance: 65,000

Corporate/Platinum Sponsor
$500,000
• Brand logo shown alongside concert name on the LED screens
prior to the show.
• Brand recognition in VIP areas of the venue.
• Dominating brand logo on digital and print concert promotions.
• Brand featured in concert announcements.
• Dominating brand logo on all entrances of the concert.
• Dominating brand logo on merch bags.
• Onsite interactive engagement.

CREATED BY: RHIANA CHICKERING

Age Group: 19-25: 15%; 26-39: 25%; 40+: 60%
Gender: Female: 40% Male: 60%
Personality & Retail Behaviors: This audience is either
employed full-time or retired, they collect vinyl records, the
younger fans (ages 19-39) are tech savvy and early
adapters/trend-setters always seeking the newest products and
services. Fans of earlier generations are very nostalgic toward
the Stones and more likely to not only notice brands at this
concert rather than than in other aspects of their lives, but they
are also more likely to place more value on the brands.
Reach: The Rolling Stones have an extremely loyal fan base, who also have the
potential to be brand loyal to the concert sponsor. The artist also has a global and strong
brand image. As a result, a potential sponsor will enjoy a global image and attract
potential brand-loyal consumers.

